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COURSE OUTCOMES
T 1 Describe the importance of managerial economics and its contribution to decision
making of managerial economist.(K1) : Toa
Understand the applications of demand analysis concept in the real life business
2 solutions(K2)
i Explain the meaning and usefulness of the production function and cost function in
analyzing the firm’s production activity.(K5)
4 Evaluate the market structure to know the different types ol markets and pricing
policies.(K6)
5 Analyze and apply the macroeconomic concepts for business decision making.(K4)
| Text Cont 2
: Out Comes / Topics 5 - Delivery
UNIT : Topics/Activily Book / act
. Bloom’s Level No. Ridarence | Homur Method
L INTRODUCTION TO MANAGERIAL ECONOMICS
Concept of Economics
1.1 *Definition 1
co1: Describe *Features Tl
the importance Types of Economics
of manﬂgeria! 1.2 *Micro Economics 1
economics and *Macro Economics T1, T2 Chalk &

1 its contribution Difference between micro 1 Talk, PPT,
to decision 1.3 economics and macro | Active
making of | economics Tl Learning
managerial 3 MNature of managerial 1 & Tutorial
economist.(K1) ) eCconomics T1

15 Scope of managerial 1
economics Tl |

1.6 Fundamental concepts Tl !

1.7 Incremental Reasoning T2 1
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*Incremental Cost
*Incremental Revenue
Concepl of time perspective Tl I .
Discounting principle Tl 1 |
*Meaning
*Formulal
*Examples ,
1,10 Opportunity cost principle ' T2 |
*Meaning
*Signilicance
*Example _
1.11 Equi-marginal concept Tl
*Meaning
*Imporlance
*Example

1.12 Theory of firm
*Profit Maximisation
*Wealth Maximisation
*Managerial theories
*Behavioral theories _
1.13 Managerial theories T2 L
*Baumols sales revenue
maximization
*Williamsons managerial
utility model

*Marris hypothesis of firms
growth rate

1.14 Behavioral theories T2 I
*Simons satisfycing model
*Cyert & March’s behavioral

==

T |

model
1.15 Social Responsibility of T2 1
Business B
__Total | 15 )
i DEMAND AND SUPPLY ANALYSIS .
i | TLT2
Understand the Pr-jfr:;:ng Chalk &
applications of [ 2.1 ¥Principles ! Talk.
demand e PPT
11 i Types ;
analysis T ] Tutorial,
concept in the | 2.2 Demand Determinants Active
real life - I3 : Leaming &
i Law of Demand . Case Study
lausiness 23 5 ; ase y
| Meaning
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| solutions(K2) * Assumplions |
*Significance
*Demand Curve

* Exceplions
Elasticity of Demand
24 *Definition

*Types

Types of Elasticity of T1L13 1
Demand

*Price Elasticity of Demand
*Income Elasticity of
Demand

+Cross Elasticity of Demand
*Advertising Elasticity of
Demand

2.6 Measurement of Elasticity

T1, T3 |

2.5

[ 2.7 Demand Forecasting T2
*Meaning
*Methods
2.8 Methods of demand T2 1
forecasting
*Survey methods
*other method
Statistical methods T2 I

2.9

2.10 Supply analysis Tl 1
*Meaning
*Supply function
*Law of Supply

2.11 Elasticity of supply 1
|  TI

Total 11 |

THEORY OF PRODUCTION AND COST

€03: Explain
the  meaning
and usefulness 11

Production function
*Meaning
*Formula T1 I
of ; fae *Examples Chalk &
pn:-dl._lcuon *Types o
il;gflm%ncﬁgg 3.2 | Law of Variable proportions Tl 1 PPT.
in  analyzing i‘vi:i‘éz;:]tg 1 Tutorial
T2

the Shonils 3.3 *Isoguant
production ‘F-Ea{:lrures S

I11
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tevee Drelbu A crescitogd by

S—

activity (K5} Isocost . - ——t
Least Cost combination of

3.4 inputs T2 ‘

MRTS il = =
Cobb Douglas production
3.5 function T2 _
CES production function |

3.6 Law of returns Lo scale i E———
Economics of scale
*Meaning

*Types of economies .
Diseconomies of scale T1,72 ]
Cost analysis
38 *Mecaning
*Cost concepts TI
Cost output relationship in
2% shorl run T2 !
| 3.10 Cost output relationship in T2 L
long run

K

Content

e 301 Break Even Analysis TI o

needed)
Total | 11
THEORY OF PRICING

Markel Structures
*Meaning I
*Characlerislics
*Types TI, R2
Co4: Evaluate | Perfect Competition
the market *Meaning
structure 0| 43 | *Features Chaik e
k{mw the *Pricing under PC Ta}?
rv | different types *Price output determination T1,R2 1 .=

of markets and Monopoly 1| Tutorial
pﬁl'[fil?g - *Mem{;ﬂg . [ .-'-‘&.ct‘i"-'e&
po ]Q]gs_{ ) | LEarming &

4.3 *Fe:alr.nres | Pase Saide

*Pricing under monopoly I )
*Price output determination T1,R2

|
Oligopoly 1 ‘
|

4.1

RN P
4.4 hf‘i:..nnlng
*Features
*Price output determination TI1,R2

4
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*Kinked demand curve

|

=

Mdnupulistic Competition ]
45 *Meaning
*Features
*Price output d__ET.C!‘mil'lali{.‘rll T3, R1
Pricing '
4.6 *Merann.lg
*Objectives
*Methods Tl 1
4.7 | Game theory basics Tl 1
4.8 | Dominant Strategy 12 |
4.9 | Nash Equlibrium and T2 ]
Prisoners dilemma
Contenl
syﬁiﬁ:di.; 4.10 | Price Discrimination Ti 1
needed) -
| B o o Total | 10 B
MACROD ECONOMICS AND BUSINESS =
MNational Income
*Meaning
2] *Nature !
*Measurement TI, T2, R2
Inflation 1
5.2 * Meaning
*Kinds T1, T2, R2
CO5: Analyze Infiation 1
the phases of 51 *Types
business cycles f
and under;and TCHuses aUd moRsuTeT Bt T1, T2R2 ] Chalk &
- s various |__°-F | Measures to control inflation | T1, T2, R2 Talk, PPT,
conecepts of 55 . Tl, B, T3, Active
N.‘-.!.ﬁﬂl!l}iﬂ Deflation B2 Learning
Income.(K4) 26| philips curve - & Tutorial
53 Stagflation T
5.8 Th
eory of Employment Tl
Business Cyeles
59 *Meaning
*Features
*Phases Ti
{ s TR T 510 Causes and elfects of T2 1
: rﬂEirSnI: l TS ] Business Cycles
Wi "”"I-uu,wﬁ-ldé;i RNNLS 331 Policies to counter Business Tl
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l
~ Total 11
Tatal | 58
I Case Studies | 5 |
CUMULATIVE PROPOSED PERIODS | 63 |

= P

Text Boales;

S.No. AUTHORS, BOOK TITLE, EDITION, PUBLISHER, YEAR OF PUBLICATION

Tl R.L. Varshney& K.L. Maheshwari, 19" edition, Sultan Chand & Sons,New Delhi, 2005 |

T2 S.N. Maheswari. Managerial Economics, 2 nd edition , Prentice ~Hall of India. 2005

T3 D.M.Mithani, Managerial Economics. Himalaya Publishing House. 2009

Reference Books:

S.No. AUTHORS, BOOK TITLE, EDITION, PUBLISHER, YEAR OF PUBLICATION

R1 Dwivedi. D.N.. Managerial Economics ,Vikas Publishing .2009

R2 Gupta G.S., Managerial Economics, Tata McGraw-Hill, New Delhi, 2005

R3 H.Craig Peterson, W.Cris Lewis, Managerial Economics, Pearson. 2003

R4 P.L. Mehta. Managerial Economics-Analysis, Problems. cases, Sultan Chand . New
Delhi, 2008

Web Details —
1 http:/iwww.economicsdiscussion.net/demand-forecasting//techniques-of-demand-

forecasting-survev-and-statistical-methods/361 1

2 ﬁttpﬁ Siwwow investopedia.com/lerms/m/macroeconimics.asp
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